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1. Introduction

Abstract

The research aimed to demonstrate the impact of digital technologies on
customer satisfaction in Iragi Islamic banks. To achieve the research goal, a
questionnaire was designed through a Google form consisting of (14)
paragraphs to collect primary data from the random study sample, and the
respondents were 60 individuals working in Amin Al-Irag Islamic Bank,
International Islamic Bank / Iraq - Karbala. In light of this, data was collected
and analyzed, and hypotheses were tested using the Statistical Package for
Social Sciences program. SPSS V.23 and many statistical methods to achieve
the objectives of the study and reach its results, including simple linear
regression analysis. The research reached several results, the most important
of which is that there is a statistically significant impact of digital
technologies on customer satisfaction at a significance level of 0.01. There is
a statistically significant direct correlation between digital technologies and
customer satisfaction at a significance level of 0.01. In light of the results that
the research reached, the researchers recommended several recommendations
to improve customer satisfaction, the most important are making use of social
media and digital advertising to market banking products and services to
attract new customers, relying on innovative information technology because
of its role in enhancing the reliability and economic standing of the bank, and
focusing on Sharia compatibility about Islamic bank transactions in Iraq.

Many fundamental changes are occurring in human life, starting with the
advancement in technology, which has already provided conveniences and aids
human work and other processes, and this fundamental change in human life is
caused by the large number Of Internet users (Firman & Amijaya, 2021). And the
implications for various strategic areas, including the banking sector, which is
radically affected by technological development (Filho, et al., 2020). Digital
transformation has transformed operations from traditional ones to Processes
with digital methodologies, The command Which revealed a new face for the
banking sector (Awan, et al,, 2019). Many traditional banks around the world are
now becoming digital banks dominated by fintech trends And I became These
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changes pose a risk in maintaining customer satisfaction (Zaidi and Ramona,
2021). However, there is an indication of the possibility of Considering digital
banking services as a convenient and easy method And safety When in use
(Japparova and Ramona, 2017). Digital technologies are spreading all over the
world and in all fields ( Ganguli& Roy,2011). It works to change the human
lifestyle, which greatly affects the nature of relationships between companies and
customers. This is due to the development of the expectations of digital consumers
who are interested in technology today and who are looking forward to the
provision of digital solutions by their banks ( MR & Mitra,2016). It is likely that The
digital transformation in the banking sector continues and is becoming more
intensified due to the peculiarities of the market environment in the post-period
crisis and competition, allowing to enhance customer satisfaction and achieve
earning shigher (Reichheld & Sasser. 1990). And to be We searched
RegardsDrainsIslamicobservedthatThe whole concept of banking Islamiclt alludes
to fulfilling the religious obligations of devout Muslim customers. However, Islamic
banks should not consider customers to focus only on Sharia compliance and
should be more conscious about evaluating service quality according to customer
expectations because service quality is closely related to customer satisfaction
with banking services. Islamic (Janahi & Almubarak, 2017). What we notice is that
most banks are on their way to adopting digital technologies to meet the growing
needs. However, Islamic banking services constitute a specific banking sector that
does not necessarily apply to the rules of traditional banking (Amin, & Fontaine,
2013). Despite the benefits that are gained if the application of digital technologies
is adopted in the banking sector and their impact on the satisfaction of the bank’s
customers, Iraq has witnessed major economic changes since the fall of the regime
in 2003. Political instability, economic sanctions, and wars have hindered the
development of the Iraqi banking sector in providing high-quality services to
customers (Al Laheebi, 2023). And still, the Challenges in Iraq, the most important
of which are the ongoing conflict and instability in the country, which has made it
difficult for the government to fully implement its reform agenda, in addition to
corruption and the lack of transparency and accountability in the public sector and
the banking sector (Alasadj, .et al., 2022). according to Traditional financial reports
that you preparesectorslragiShow LackTo the requirements of transparency and
quality of reportingFinance, As it does not reflect indicators of efficiency and
skilled labour that it possesses, as a result, transparency and honesty are among
the factors affecting customer satisfaction (Rasool & Al-Hashimi, 2023).
AndClassifiedalsoTransparency International ranked Iraq 169 out of 176, This
reflects the poor performance of public sector organizations responsible for
providing various services in Iraq.As a result, this reflects customer dissatisfaction
due to the loss of transparency and reliability (Al-Tameemi & Alshawi, 2014).
Flexibility The strategy suffers from deficiencies in the Iraqi banking sector, which
is considered one of the important axes of responding to customers' needs in
addressing their problems and inquiries Need clarification Because of its role in
Improving elasticity Drains By adapting to rapid environmental developments
Therefore, it leads to satisfaction Customers ( Hussain, 2023). And Lack of
sufficient information when needed to understand the state of the Iraqi market
and make wise judgments (Kamosh & Tan, 2023).As a result, Iraqi banks are
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unable to provide financing and investment methods with high returns and
economic efficiency (Mohammed, 2023). Limited and unregulated use of banking
technologies, and most Drains Iraqi Banks focuses on one type of banking
technology such as credit card, and does not use other technologies, despite their
availability To the bank (Badran, 2019). Due to some problems related to customer
satisfaction in Iraqi sectors and banks which previous studies have addressed,
Which reflects the weakness in the factors affecting customer satisfaction,
Accordingly, the problem of the study can be formulated with the following main
question: What is the impact of digital technologies on customer satisfaction?

My research aims With a statement Advantages of applying digital technologies,
the Opportunities and challenges of digital technologies in Islamic banksAnd an
impact statement on Digital technologies on customer satisfaction in Iraqi Islamic
bankslt represents the main objective of the research and will be answered
through analyzing the opinions of the respondents. The research questions will be
crystallized from the research objectives.

Q1.What are the advantages of applying digital technologies?

Q2.What are the opportunities and limitations of digital technologies in Islamic
banks?

Q3. What is the impact of digital technologies on customer satisfaction in Iraqi
I[slamic banks?

The remainder of this paper is organized as follows in Section II ReviewLiterature
For the theoretical framework section Third: Methodology, data, and analysis of
respondents' opinions, Section FourConclusion

2. Literature Review of the Theoretical Framework:

Digital technologies In general, it refers to the wide range of technology, tools,
and systems that rely on computing, the Internet, and digital technology to develop
and improve processes and services in various fields. These technologies represent
tremendous progress in the modern era and affect all aspects of human life,
business, and industry (Setia, et al., 2013).

2.1. Elements of digital technologies

Many types and elements of digital technologies have been discussed in previous
studies, the most important of which are:

The Internet and digital networks: These include protocols and standards that
enable communication and interaction between devices and systems via the
Internet (Scheerder, et al., 2017).

Computing and smart devices: such as personal computers, smartphones, tablets,
and other smart devices, software applications and mobile applications: to
improve the user experience and provide multiple services..Graphic analytics and
artificial intelligence: to extract patterns and recommendations from big data and
improve decision-making and the ability of some electronic programs, applications
and computer systems to simulate and imitate human behaviour and human
mental capabilities, specifically the ability to learn and deduce (Bose &
Bhattacharjee,2023). Digital transfer and electronic financial transactions: to
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facilitate transfers, electronic payment, and electronic commerce. Cloud
computing: to provide technological resources, online services, data protection,
backup, and self-synchronization, in addition to software processing capabilities,
task management, email management, printing, and remote viewing. Cybersecurity
and data protection: to maintain the security of sensitive data and information.
Biometric technology and facial and voice recognition: To improve security and
identity verification, technologies related to virtual reality and augmented reality:
to provide interactive and immersive experiences for users (Turner, 2022).

2.2. Advantages of applying digital technologies

Digital technologies have several advantages that can be benefited from when
applied, the most important of which are:

Improving efficiency: Digital technologies allow improving processes and
increasing efficiency at work. For example, automation and artificial intelligence
can be used to improve operational processes and reduce the time and effort
required to complete tasks (Stupina, et al, 2021). Improving the customer
experience: Digital technologies contribute to improving the customer experience
and meeting their needs better. Graphic analysis and machine learning can
understand customer preferences and provide appropriate offers and services to
them. Saving time and effort: Thanks to digital technologies, time and effort can be
saved in completing routine and repetitive tasks, and automation allows Mobile
applications to facilitate many processes and reduce paper procedures (Merrigan,
2005). Innovation and development of products and services: Digital technologies
enable companies to innovate and develop new products and services. Graphical
analyses and smart technology can help predict new market needs and improve
existing products. Access to the global market: Digital technologies help companies
to access the global market easily and effectively, and e-commerce can Digital
marketing facilitates the access of products and services to customers in different
parts of the world (Moodley, 2002). Enhancing transparency and credibility:
Digital technologies enhance transparency and credibility in financial and
commercial operations. Transactions and operations can be tracked accurately and
reliably, which enhances trust between companies, customers, banking companies,
and customers. Innovation in the health and educational field: Digital technologies
allow innovation in the health and educational field, such as telehealth. Online
education provides a solution to challenges and expands access to vital services
(Sunmola & Burgess, 2023)

2.3. Factors Affecting Customer Satisfaction

There are many factors affecting customer satisfaction and they can be presented
as follows:

Quality of products and services: If the products and services provided to
customers are of high quality and meet their expectations, they will be more
satisfied. Therefore, the quality of customer service is a key organizational process
that companies must improve to enhance customer satisfaction rates, reach a
broader market, and increase profits (Zouari and Abdelhedi, 2021). Customer
experience: Improving the customer experience during interaction with the
company, starting from the purchasing process until after-sales service, leads to
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increased customer satisfaction. Responsiveness to customer needs: The ability of
the company or organization to respond quickly and effectively to customer
inquiries and problems. It enhances customer satisfaction. Transparency and
honesty: work. Transparency and integrity in dealing with customers build trust
and contribute to their satisfaction Good communication: Effective and continuous
communication with customers helps to better understand their needs and
requirements. Innovation and continuous improvement: Providing innovative
products and services and improving them based on customer responses
contributes to enhancing their satisfaction ( Pishgar, et al., 2013).

2.4. Opportunities and challenges of digital technologies in Islamic banks

Digital technologies provide great opportunities for Islamic banks to improve their
services, expand the scope of their operations, and meet customer needs by the
principles of Islamic Sharia, the most important of which are: Internet banking and
smart applications: Digital technologies allow Islamic banks to provide advanced
banking services to customers via the Internet and smart phone applications, thus
empowering customers. From conducting banking transactions, inquiring about
balances, and managing their accounts easily and quickly. Electronic financial
transfers: This enables Islamic banks to facilitate financial transfers between
customers through the use of digital technologies and thus make transfers quick
and convenient. Digital payments: Digital technologies allow customers to make
digital payments easily and securely via smartphones or tablets. Immediate
response: Islamic banks can respond to inquiries and problems faced by customers
quickly via technical support via phone, live chat, or email (Alam, et al.,2022).
Graphical analytics and artificial intelligence: Digital technologies allow Islamic
banks to use graphic analytics and artificial intelligence to understand customer
needs and improve their services based on accurate and detailed data. Improving
transparency: Digital technologies allow increased transparency of banking
operations and customer transactions, which builds trust and purity in banking
transactions. Expansion in markets: Islamic banks can expand in local and
international markets by using digital technologies to communicate with
customers around the world. Innovation in products and services: Digital
technologies allow Islamic banks to create new and innovative products and
services that meet customer needs in new and innovative ways ( Sarea, et al,,
2021).

The researchers’ opinion: By exploiting these opportunities, Islamic banks can
improve their performance and provide distinguished banking services that are
compatible with the principles of Islamic Sharia, which enhances customer
satisfaction and increases their success in the financial market.

Despite the great opportunities that digital technologies offer to Islamic banks,
they also face some challenges that need to be dealt with wisely and professionally.
Among the most important of these challenges facing digital technologies in
Islamic banks is Sharia compatibility: Islamic banks need to ensure that the use of
digital technologies is compatible with the principles and provisions of Islamic
Sharia, through the need for banks to conduct accurate Sharia assessments to
ensure that all their products and services are compatible with the provisions of
[slamic Sharia (Ahmed & Talha, 2019). Security and privacy: Islamic banks must
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ensure that the digital technologies used provide a high level of security and
protection for customer data and financial transactions, and this data must be
protected from cyber threats and security breaches. Staff capacity: Islamic banks
may need to train and develop their employees to improve their skills in dealing
with digital technologies. And provide the necessary support to customers,
employees must have the ability to use digital technologies effectively and guide
customers through digital currencies. Regulation and legislation: Islamic banks
may face legal and regulatory challenges in applying digital technologies and must
ensure compliance with the laws and regulations related to digital banking
services and protect customer rights. Adoption and adaptation: Some customers
and institutions may face challenges in adopting and adapting to digital
technologies, especially if they are not familiar with modern technologies. Banks
must provide the necessary training and support to customers to help them move
to digital banking services. Complete reliance on technology: Complete reliance on
technology may cause the loss of some customers who prefer dealing with humans
rather than dealing with computers or smart applications (Bhatti, et al., 2011).
There are other measures taken by governments about the banking sector to
confront the challenges associated with digital technologies, the most important of
which is establishing a regulatory framework that regulates the work of digital
technology activities that contains guidelines for their commitment to the same
financial standards for all institutions, cooperating with major financial technology
companies by benefiting from innovations and supporting them through «
Financing, tax incentives, and other initiatives to reach as many members of
society as possible, and conduct educational and public awareness campaigns
about the benefits and risks of addressing security and privacy concerns
(Ergashev, 2023).

The researchers' opinion: To achieve the full benefits of digital technologies and
overcome potential challenges, Islamic banks must develop a thoughtful strategy
and adopt technologies in a way that maintains their commitment to Islamic values
and meets customer needs distinctly.

2.5. The scientific and practical importance of the study can be formulated as
follows

Importance Scientific: Appear Importance Research through the novelty of the
topic and the differences in its elements, where the same variables were combined
Importance This is critical at present, which has not received sufficient attention
from Iraqi banks. And by looking at the Advantages given by the impact of digital
technologies in improving customer satisfaction (Abuhasan & Moreb, 2021). We
will try to study the topic and it is considered a new addition and constructive
contribution in light of the lack of interest in developing digital technologies in the
Iraqi Islamic banking environment.

Practical importance: It lies in the applied aspect that will take place in a
community of Iraqi Islamic banks (Amin Al-Iraq Islamic Bank, Al-Dawli Islamic
Bank) and working for Islamic banks to benefit from the results of the study in
identifying digital technologies and their impact on customer satisfaction.
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3. Methodology

The method used is descriptive and analytical. A quantitative research method was
followed to explore the relationship and impact of digital technologies on customer
satisfaction in the Iraqi banking sector. Most academic studies use the deductive
approach to achieve a strong result for the hypothesis that was examined
(Trochim, 2006). Due to the size of the study population, a random probability
sampling technique was used to collect data. Respondents were contacted via
email using the data collection tool (questionnaire).Numbers Electronically
through Google form, the questionnaire consists of three parts Personal data, (2)
digital technologies (the independent variable), and (3) customer satisfaction (the
dependent variable). (65) questionnaires were distributed to the study sample,
including an official and an employee in the administration and its relevant
branches (the subject of the study). The study population consisted of bank
employees Amen Iraq Islamic International Bank Islamic- Iraq / Karbala, for the
period (July -dad/ 2023), the number of responses from respondents was an
average of (61)Answer, analyzed via the program SPSS V.23 Statistician And
several methods And tools Cronbach's alpha coefficients for reliability and validity
Questions study, five-point Likert scale, descriptive analysis (tools Measurement of
central tendency, dispersion Statistician), simple linear regression coefficient to
show the effect of variables, and quantitative analysis (Pearson correlation
coefficient) to show the correlation between variables (Hunjra & Niazi, 2011).

3.1. Hypotheses

Based on what was covered in previous studies (Khams, 2022; Uchechukwu &
Stella, 2019) The research hypothesis can be formulated as follows:

H1: There is a relationship Engagement Statistically significant among digital
technologies The customer satisfaction under study is at a level indication of 0.01

H2: There is Effect Dhu Statistical significance For techniquesdigitalonCustomer
satisfaction under study at level indication 0.01

H1

Digital technologies customers
" H2 satisfaction
DV
(study design)

3.2. Statistical results related to describing the characteristics of the study
sample

It is noted in Table No. (1) that percentage of (57.4%) of Individuals in The study
population is male, while the percentage is lowerIndividualsOf females percentage
(42.6%), and percentage of (57.4%) hold a bachelor's degree, while a lower
percentage of (3.3%) holds a doctorate, and a percentage of (41.0%) has years of
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experience.IndividualsThe study population is 5-10 years old, while decreases by
(9.8%) are 20 years or older, and (44.3%) are Individuals Study population from
31-35, while it decreases by (6.6%) for age IndividualsStudy population frommore
than 40, and the ratio (80.3%) for the job level as an employee, while it decreases
by (3.3%) as a director

Table 1. Distribution of the study sample according to demographic variables

percentage % Repetition Category variable
57.4 35 male
42.6 26 feminine gender
6.5 4 Preparatory school
57.4 35 Bachelor's ]
16.4 10 diploma Academic
16.4 10 Master's achievement
3.3 2 Ph.D
13.1 8 less than5
;}é(l) ;g 150-_1200},;:;_ Years of Experience
9.8 6 20 years and more
8.2 5 20-25
24.5 15 26-30
44.3 27 31-35 Age
16.4 10 36-40
6.6 4 more than40
80.3 49 employee
16.4 10 Head of the Department
Career Level
3.3 2 boss
100.0 61 the total

Prepared by the researchers based on the findings of SPSS V.23

Table 2. Shows the relative weights of the possible answers

Its relative weight the answer
5 Strongly Agree
4 Agree
3 neutral
2 opposed
1 Strongly opposed

Prepared by the researchers
Level of importance5-1/5=0.80

In this evaluation, the researchers used mathematical methods to determine the
effect of the independent variable (digital technologies) on the dependent variable,
which is (customer satisfaction), according to the following relative scale:

178 Alasadee, N. A. M. & Alfatlawi, H. A. K. (2023). The impact of Digital Technologies on
Customer Satisfaction - Opportunities and Challenges



Table 3. shows the intervals of the means for the five-point Likert scale

Relative average Resolution relative to the average
less than1.80 Strongly opposed
2.60-1.80 opposed
3.40-2.60 neutral
4.20-3.40 Agree
5-4.20 Strongly Agree

Prepared by the researchers

Table 4. Results of the statistical description of the independent variable (digital
technologies)

Approval Std.

level Deviation Mean N Paragraphs

The digital technologies used in the bank are

Agree 108189~ 3.7869 61 advanced and constantly updated

The digital technologies used in the bank
Agree 1.06612  4.1148 61 maintain speed and continuity of
communication with customers

The digital technologies used in the bank
Agree 1.26944  3.7049 61 maintain the privacy and integrity of
customer data

The digital technologies used by the bank

Agree 1.33490 3.5738 61 provide integrated electronic banking
services
The digital technologies used in the bank
Agree 1.17650  3.5574 61 increase the efficiency of internal banking
operations

The digital technologies used in the bank are
neutral 1.36466  3.0656 61 highly secured from hacking and have a high
degree of information security

Digital technologies used in the bank help

Agree 122942 37049 61 bank managers in decision-making

The digital technologies used in the bank have

Agree 140957 3.5246 61 strengthened the bank's competitive position

The digital technologies used in the bank have

neutral 1.30740 33934 61 increased the bank's profitability

61 Valid N (listwise)

Prepared by the researchers based on the findings of SPSS V.23

Based on the results of the descriptive analysis of the independent variable (digital
technologies), and the use of measures of central tendency and statistical
dispersion, it was found that: The digital technologies used in the bank maintain
speed and continuity of communication with customers Self the above Arithmetic
average (4.1148) and standard deviation (1.06612), according to the Scheduleso
Digital technologies should be developed due to their multiple importance in
maintaining the speed of the bank's operations and customers, and their
importance for increasing the bank's customer base, keeping them in constant
contact, and increasing competitiveness.
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Table 5. Description resultsStatistician For the dependent variable (customer
satisfaction)

Approval Std.

level Deviation Mean N Paragraphs

115659 37213 61 Digital technologies have saved customers

Agree time and effort in completing transactions
Digital technologies have increased customer
Agree 114185 3.7869 61 satisfaction and loyalty to the bank's services
Digital technologies contribute to the speed
Agree 1.00843 3.8197 61 of response to customer complaints and the

speed of resolving them

Digital technologies have increased the value
1.16764 3.7377 61 and volume of customer transactions with the

Agree bank
Digital technologies have helped increase the
1.18875  3.7705 61 time flexibility for customers to complete
Agree . . :
their banking transactions
61 Valid N (listwise)

Prepared by the researchers based on the findings of SPSS V.23

Based on the results of the descriptive analysis of the dependent variable
(customer satisfaction), and the use of measures of central tendency and statistical
dispersion, it was found that: Digital technologies contribute to the speed of
responding to customer complaints and the speed of resolving them with the
highest arithmetic average (3.8197) and the standard deviation (1.00843) So, the
basis for gaining customer satisfaction is through taking advantage of digital
technologies because of their advantage in quickly responding to customer
complaints and quickly resolving them, because the transfer of transactions will be
done digitally, not paper, and it creates a state of trust among customers towards
the bank.

3.3. Testing the study hypotheses

H1: There is a relationship EngagementThere is statistical significance between
digital technologies and customer satisfaction under study at the level of indication
0.01

H2: There is Effect Dhu Statistical significance For techniques digital Customer
satisfaction under study at level indication 0.01

Table 6. Reliability analysis (stability of study questions)

Axis stability Cronbach's Number of The dimension Variables
Alpha phrases
0.760 9 Digital . Indep.endent
technologies variable
customers Dependent
0.704 > satisfaction variable

from Preparation The researchers relied on the findings of SPSS V.23
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Table 7. Reliability statistics

Cronbach's Alpha N of Items

0.833 14

We can see the information received above The stability coefficient Cronbach's
AlphaThey all with a good degree of reliability (consistency) for all variables and
they were all above the conditional level 0.60 according to (Uma-Sekaran ,2003),
and the overall reliability of the questionnaire was 0.833%, which is a high
percentage of reliability.

Table 8. Correlations

Technologies Customers

digital Satisfaction
Pearson Correlation 1 0.643**
Digital technologies Sig. (2-tailed) 0.00
N 61 61
Pearson Correlation 0.643** 1
CustomersSatisfaction Sig. (2-tailed) 0.00
N 61 61

** Correlation is significant at the 0.01 level (2-tailed).

The correlation is considered weak if the correlation coefficient is...0.01-0.49 and
can be considered average if the value of the correlation coefficient ranges
between 0.50-0.69. If the correlation coefficient is between 0.70-0.99, the
relationship is viewed as Strong - the association between the two variables And
+1 represents a complete connection, And through a coefficient tableCronbach's
AlphaThe questionnaire items are valid and internally consistent. Because the
overall reliability of the questionnaire is (83%) any more than 0.60% according to
(uma-sekaran,2003). It was shown from the correlation analysis table that the
correlation between the independent variable (Digital technologies The dependent
variable (customer satisfaction) has a positive, direct relationship Perfect Because
Factor Pearson Correlation (1+) and significant sig 0.00, and the correlation of the
dependent variable (customer satisfaction) and the independent variable (Digital
technologies) Average positive correlation for the universe Factor Pearson
Correlation (0.643%) and significant sig 0.00, any As the independent variable
increases, the dependent variable increases. So We reject the hypothesis Zero HO
And we accept Alternative hypothesis H1 because the correlation between the two
variables is positive (positive). And moral 0.00 sig is less than the level indication
For the alternative hypothesis 0.01.

Table 9. Variables Entered/Removed

Model Variables Entered Variables Removed Method

1 Digital technologies 0 Enter

a. Dependent Variable: Customer Satisfaction
b. All requested variables entered.
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Table 10. Model summary

Std. Error of the

Model R R Square Adjusted R Square Estimate

1 .643a 0.414 0.404 2.96361

a. Predictors: (Constant), Digital Technologies

Based on the outputs of simple linear regression and a table Model Summary,
where R represents 0.643, meaning there is a direct correlation (moral) Between
the dependent and independent variables, the variance of the joint predictor of the
independent variable (digital technologies) affects by (0.414 R2 Square ) on the
dependent variable (customer satisfaction)Therefore, we accept the hypothesis
H2.

Table 11. ANOVAa
Sum of Mean

Model df F Sig.
Squares Square
Regression 366.164 1 366.164 41.690 0.00b
1 Residential 518.196 59 8.783
Total 884.361 60

a. Dependent Variable: Customer Satisfaction
b. Predictors: (Constant), digital technologies
The table shows that the Analysis of variance supports the value F(41.690)Statistic

Because sig 0.00 is less than Sign ificance level 0.01 permission The relationship
model is linear and of good quality and the results can be relied upon.

Table 12. Coefficients

Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) 6.711 1.916 3.503 0.01
1 Digital 0.374 0.058 0.643 6.457 0.00
technologies

a. Dependent Variable: Customer Satisfaction

The table shows that the relationship between the Pearson correlation coefficient
and simple linear regression means that each number in the independent variable
affects the dependent by an amount of 6.711 and sig 0.00, meaning significant
Statistic (moral) Because it is below the level indication For the hypothesis 0.01,
and the calculated T is 6.457, so it is done Accept ance of hypotheses H1 And H2.

4. Conclusion

There are challenges The cat confronts her The Iraqi banker To satisfy customers
through aFor services provided It happened Since the fall of the regime in 2003,
political instability, economic sanctions, and wars have hindered the development
of the Iraqi banking sector in providing high-quality services to customers.,
Traditional financial reports that you preparesectorsiraq lacks the requirements
for transparency and quality of reporting FinanceAs it does not reflect the
indicators of efficiency and skilled labour it possesses, like that Limited and
unregulated use of banking technologies and that most...Drains Iraqi Bank focuses
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on one type of banking technology, such as the credit card, and does not use other
technologies despite their availability To the bank, Through statistical analysis, it
was found that there is a direct (positive) correlation between...In the dependent
variable (digital technologies) The dependent variable (customer satisfaction) And
vice versa in the Iraqi Islamic banking environment, statistical analysis also shows
that digital technologies affect By an amount 41% customer satisfaction. Based on
the conclusions that were presented there are recommendations to improve
customer satisfaction through taking advantage of social media And advertising
Digital marketing of banking products and services to attract new customers and
rely on innovative information technology because of its role in enhancing the
reliability and economic position of the bank. Focusing on Sharia compatibility
with Islamic bank transactions in Iraq.
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